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TOURISM STUDIES
(DTS, BTS, BHM (Ex Diploma), MTM-II)

MY
g Term-End Examination
= December, 2016
TS-006 : TOURISM MARKETING
Time : 3 hours Maxinuun Marks : 100

Note: (i) Attempt any five questions in about 600 words each.

(i1) All questions carry equal marks.

Define Tourism Marketing. What is the nature
and scope of Tourism Marketing ?

Bring out the significance of technology in Tourism
Marketing.

Discuss in detail the difference between
‘Marketing concept’ and ‘Selling concept’. Which
concept is more suitable for the tourism industry
and why ?

Giving suitable examples, discuss the role of FAM
tours as an excellent marketing tool.

What are the three main distribution channels in
travel and tourism marketing ? Explain each of
these briefly.

Explain the significance of the following in
tourism industry :

(a) Market segmentation

(b) Seasonal marketing
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7.  Discuss the role of travel agencies and tour 3¢
operators in marketing of events.

8.  Which forms of sales promotion are most effective 20
in getting guests to try new product or service in
a hotel ?

9.  Elaborate the steps involved in the designing and 20
printing of tour brochures.

10. Write short notes on the following : 5x4=20

(a) Product mix

(b) Airline Marketing

(¢) Tourism fairs and travel marts
(d) MIS
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(i) QYT T & AT &1

1. T fawvm 9 ufenfed Sif) e faom E 20
i 3R Hurerell &1 Seor@ wife |

2. TEEA fauum ¥ Wl % Hew W ey eifer | 20

3. ‘fouvm Seeur’ SR ‘fawa Weew' & et W 20
fomr @ faur =i vdeq som & fou o9 &
Heheqa AAfvsh Iugad &, o) o ?

4. I farom Wy & &9 H ¥ ¥ (FAM Tours) #1 20
iR W FHfa TR0 <9 g Tt Hifeg )

5. 91 W@ g¥ed fawvm § 99 g famo yonferai 20
HE-HE W §? gAF & Gl foarwo Sfse
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6. I @M ® feAfafEs w1 w0 wEw €27 9aRU 20
(a) SR fa9H (Market segmentation)
(b) HEHt 9 (Seasonal marketing)

7. A % fauvm § amn-uSteat R ars-yEesh o 20
F1 e T HIfAw |

8. U fasmi-vireames =1 3eeia HIfeq S geadi § 39ers 20
T gaensti =1 wfr g swEm ¥ @ ¥ waiie
T & TR §?

9. am-faaxfures % wfegm AR grm | s fafm =moi 20
R fomr | ==t Hifgu |

10. fr=fafas — @y fexforr fafey 5x4=20

(a) IaOR-fAY (Product Mix)

(b) TUSTETEA fa9UM (Airline Marketing)
(c) TdeA 7 iR AT TR

(d) TA E TH (MIS)
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