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TS-006  

TOURISM STUDIES 
(DTS, BTS, BHM (Ex Diploma), MTM-II) 

Term-End Examination 
December, 2016 

TS-006 : TOURISM MARKETING 

Time : 3 hours 	 Maximum Marks : 100 

Note : (i) Attempt any five questions in about 600 words each. 

(ii) All questions carriJ equal marks. 

1. Define Tourism Marketing. What is the nature 20 
and scope of Tourism Marketing ? 

2. Bring out the significance of technology in Tourism 20 
Marketing. 

3. Discuss in detail the difference between 20 
'Marketing concept' and 'Selling concept'. Which 
concept is more suitable for the tourism industry 
and why ? 

4. Giving suitable examples, discuss the role of FAM 20 
tours as an excellent marketing tool. 

5. What are the three main distribution channels in 20 
travel and tourism marketing ? Explain each of 
these briefly. 

6. Explain the significance of the following in 20 
tourism industry : 
(a) Market segmentation 
(b) Seasonal marketing 
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7. Discuss the role of travel agencies and tour 20 
operators in marketing of events. 

8. Which forms of sales promotion are most effective 20 
in getting guests to try new product or service in 
a hotel ? 

9. Elaborate the steps involved in the designing and 20 
printing of tour brochures. 

10. Write short notes on the following : 
(a) Product mix 
(b) Airline Marketing 
(c) Tourism fairs and travel marts 
(d) MIS 

5x4=20 
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(b) -417:ft fdrfuri (Seasonal marketing) 
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(a) 37771-11:M (Product Mix) 

(b) 73-177Tt7 tdritil7 (Airline Marketing) 
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