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Term-End Examination

June, 2013

TS-6 : TOURISM MARKETING

Time : 3 hours Maximum Marks : 100

Note : Attempt any five questions in about 600 words each.
All questions carry equal marks unless otherwise
specified

1.  Define and distinguish between marketing and 20
selling. Explain the importance of marketing in
tourism industry.

2. Discuss the relevance of research in tourism 20
marketing.

3. Explain the concepts that are crucial in 20
responsible marketing. Also explain various
agencies involved in responsible tourism.

4.  Explain product life cycle along with its varicus 20
stages through which a tourism product passes

through.
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What is product mix ? Explain product mix of a
package tour.

Discuss the importance of familiarization tours

in tourism prormotion.

What are the promotional tools for marketing of
local foods ? In what ways local foods can help
in tourism promotion ?

Discuss the marketing linkages in tourism
industry.

Write an essay on airline marketing.

Write 300 words each on any two of the

tollowing :

(a) Tourism Fairs and Travel Marts.
(b) Alternative approach to marketing.
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